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VSK Creations, based in “Abode of.Drona” Dehradun,

Uttarakhand is proudly an Indian, multi-faceted company with

a global approach to the work that we do throughout India.

From boardroom theatre to entertainment extravaganzas and
anything in between, whether its activation, communication or
experiential marketing you're talking about, we have the skill,

dedication and the in-house resources to make it happen.

Our attention to detail is renowned and is evident across every
L]
aspect of our work - from creative visualisation, décor and
' entertainment to current legislation, crowd control, security and

disaster management.




Driven by a team of passionate professionals and simply stated,
VSK Creations offers comprehensive event management solutions
whichleave lastingimpressions. We have the expertise, talentand
experience to conceptualize and co-ordinate any customized event
or brand activation, making sure you meet your stfategic
objectives and leave your audience“wowed".

While our credentials include an enviable reputation, exciting 5
year track record and an impressive client base, our point of
difference is that we take responsibility for our clients’ success;
we're on hand 24/7 throughout the duration of a project to
manage quality control and to ensure that your event is
extraordinary. :

We pride ourselves on repeat business and believe that this
endorsement from our longstanding clients speaks foritself.




The fox tail in our logo is inspired from Red Fox (Vulpes
Vulpes). One of the most ingenious & apt species. The
small, slender bodies of red foxes are designed for speed

and‘égility. [t shows a ‘Highbrow’ nature of our working.

The Logo is basically in three colors

- Red, Black & Orange and White is
used in reverse format.

Red : Red is a color of blood, it
means it is a color of life. Here, Red
is used for portraying passion,
excitement, and attention.

Black : Black gives the feeling of
credibility, elegance, power, and
strength.

Orange : Orange symbolizes
enthusiasm, vibrancy, vitality,
balance, attention, attraction,

creativity, encouragement.

White : White is a reflection of all
the colors. It enhances the presence
of all other different colors.
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Every facet of your event or

brand activation from strategSI, .’
conceptualization and visualization
through fo successful implementation.

Corporate Theatre

Wedding Planning



Our commitment to Service Excellence ensures that your event and brand
objectives are met through effective and efficient end-to-end execution. Our
Servicesincludes:

Our talented and innovative production team will provide you
with the tools to meet your event objectives; from spectacular stage shows to
audio-visual productions and boardroom theatre - the options are limitless.

An event creates a platform for publicity. We provide
professional in house public relation service, including planning, writing,
media liaison, photography, souvenir brochures and gifts.

and measurement where required
‘Peace of Mind'is our promise!




Strategic Planning

We invest the time upfront to focus on strategic planning
ensuring your event or activation processinvolves:

(lientand Brand orientation sessions

Identifying the business, brand and event-specific
objectives

Understanding the key message to be communicated
through the event

Understanding how the current communication/brand
strategy linkstotheevent

Researching your target market



Ereative N
onceptualization

Drawing from the country's finest creative
and marketing talent, we will provide you
with brilliant concepts, theme and ideas for

youreventor brand activation.

_Design & Multi-Media :

Whether your goal is to boost s&s, educate employees or increase
vendor loyalty, we can assist with the conceptualization design and
production of appropriate design elements, online applications and
multi-media presentations.

Database Manage}nent

We provide a comprehensive database management and telesales
service toensure on event oractivation that runs like clockwork.

Video Production
Development, direction and production of high impact corporate &
commercial videos from concept and graphics tofinal editincluding.
« Corporatevideosand show reels

« Trainingvideos

* Musicvideos

 Motiongraphics

* Eventvideos&inserts .

*  (reative script-writing

Indoor and Outdoor

The range of Qutdoor and Indoor Advertising products offered by us
is widely used for various promotional and advertising activities.
We specialize in the field of customization and offer the exact
design of the display as specified by our consumers. These products
are known for their visual-appeal, longer shelf life and economical
prices. The outdoor and indoor advertising products available with
usarelightin weightand can be installed easily.




VWho
have we
worked
for

ZEETV

TIMES OF INDIA
FOREST RESEARCH INSTITUTE
UHHDC

" ING GROUP

. BAJAJ AUTO LTD.

UTTARAKHAND STATE AIDS CONTROL SOCIETY

KOTAK BANK

P ONGC

BHEL

HAVELLS

JP MORGAN ASSET MANAGEMENT COMPANY
DEPARTMENT OF HEALTH, UTTARAKHAND

' ICICI BANK
ACC CEMENT

UNITED INSURANCE

SUPERTECH GROUP

ESSAR GROUP-MOBILE STORE

SOMANY CERAMICS

KAZARIA CERAMICS

BSNL

WAI-WAI FOOD PRODUCTS-NEPAL
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